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Crypto needs Design Thinking 

A cryptocurrency is a medium of exchange that is digital, encrypted 
and decentralized. Unlike the U.S. Dollar or the Euro, there is no central 
authority that manages and maintains the value of a cryptocurrency. 
Instead, these tasks are distributed widely among cryptocurrency users via 
the internet.

We saw cryptocurrency slip into 
mainstream awareness during 
the 2022 super bowl, with ads 
for Coinbase, Crypto.com, FTX, 
and bitbuy.com plastered across 
our screens. It looks like crypto is 
here to stay, for better or worse. 
People can›t halt talking about 
it - and one day it will take over 
the world. The cryptocurrency 
market is set to grow with a 
compound annual growth rate 
of %56.4 from 2019 to 2025.

Despite its ultimate goal of 
becoming a global currency 
that transcends all states and 
borders, Bitcoin and other 
crypto started as a niche 
concept. Its endeavors are 
immense and dependable. But 
I’ve always wondered why most 
people find it hard to use 
bitcoin or any crypto?
There is a cash app, Venmo, and 
Google wallet. 
Why are these options more 
convenient for people to use 
than other crypto at that point 
such as qtum or ftx.
The answer is Bad Design
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To make crypto adoption successful, the interfaces must be intuitive and easy 
to use. This is a challenge because crypto is such a new and complex idea, 
and how few people understand its full potential.
The crypto market is also shrouded in mystery and strange jargon - dapps, 
web3, deFi, HODL, rekt. Each of these terms have unknown meanings, and it›s 
even more difficult for most people to trust them. 
The gates to crypto heaven are heavily guarded.

The difference between wallets and Dapps is the user experience behind the 
product, the design thinking. A good product should be easy to use without 
excessive technical jargon or information that would frustrate the average 
user.
There is no doubt that user interfaces make or break digital platforms. This is 
the reason why only a few platforms such as  Capital One and Robinhood are 
favored. It›s not necessarily because they save money, but because they are 
easy to use. Financial institutions have hired design studios to help with their 
product interfaces to make crypto platforms accessible, approachable and 
possible.

References:

https://www.forbes.com/advisor/investing/what-is-cryptocurrency/
https://uxdesign.cc/design-principles-for-crypto-exchanges-14e95563a9d3
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The world has become increasingly interconnected and complex since 
cognitive scientist and Nobel Prize laureate Herbert A. Simon first 
mentioned design thinking in his 1969 book, The Sciences of the Artificial, 
and then contributed many ideas to its principles. Professionals from a 
variety of fields, including architecture and engineering, subsequently 
advanced this highly creative process to address human needs in the 
modern age.

Design thinkers use design thinking to solve unknown problems since 
they can reframe them using human-centric perspectives and focus on 
key factors that matter to the users. It is certain that design thinking is the 
most effective way to «think outside the box.

Design thinking_ Breaking solutions

“We spend a lot of time designing the bridge, but not enough time 
thinking about the people who are crossing it.” -Dr. Prabhjot Singh
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Five stages of design thinking:

Empathize: Research your users› needs.
The first stage of the Design Thinking process is to gain an empathic 
understanding of the problem you are trying to solve.

Define: State your 
users› needs and 
problems.
During the Define 
stage, put together 
the information 
that is created and 
gathered during the 
Empathize stage.

Ideate: Challenge 
assumptions and 
create ideas.
During the third 
stage of the Design 
Thinking process, 
designers are ready to 
start generating ideas 
and human-centric 
problem statement.

Prototype: Start to create solutions.
Investigate and produce a number of inexpensive, scaled down versions of the 
product or specific features found within the product, for further tests and trials.

Test: Try your solutions out.
Designers or evaluators rigorously test the complete product using the best 
solutions identified during the prototyping phase.
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These five steps are not always sequential - they do not always follow a 
specific order and often occur simultaneously and in iterative succession. 
Hence, stages should be understood as different modes that contribute to 
a project. 
The human mind is dominated by patterns. These patterns enable us 
to collaborate with the world and solve everyday problems with ease. 
However, these same patterns can obstruct the development of creative 
strategies and problem-solving approaches. Design thinking offers us 
an approach – Thinking out of the box - that gives us the potential to 
break these traditional patterns and allow us to develop effective ways of 
addressing both long-established problems and those that we have not 
yet encountered.

With this in mind, it may be more correct to say that Design Thinking is 
not about thinking outside of the box, but on its edge, its corner, its 
flap, and under its barcode, as Clint Runge put it.



ISSUE 03
DATE: 25/04/2022

Reference:

https://www.interaction-design.org/literature/article/5-stages-in-the-design-thinking-process
https://blog.pixentia.com/thinking-out-of-the-box-design-approach
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If you’ve recently been to a conference, an airport, or even a large shopping center, 
it’s likely that you’ve encountered experiential design first hand. Experience design 
is changing the way consumers experience products, places, and environments 
in radically different ways -  it›s driving competition between companies in ways 
we›ve never seen before.

The rising need for experiential spaces 
in today’s design world

 Experiential Design is essentially the art and science of shaping the
customer experience

“The human experience must be the driving force behind every 
element of a space––from the design of physical space to the qualities 
of interaction, expectation, and intention.” 
-Gensler
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The pillars of experiential design are human-centric design, branding, and inter-
activity. The more connected someone feels to a space, the more they will want to 
come back to that space. In a business context, this translates to more hotel stays, 
more returning customers, and more brand ambassadors. Increasingly, businesses 
and institutions are recognizing this and seeking out experiential designers to 
help them create these strong emotional connections.

Experience design is becoming more recognised. The focus of design is moving 
away from current trends and toward meeting human needs. People are more 
likely to engage in a space when they enjoy the experience and it motivates them 
to stay. A well-designed lay-out will engage more workers, more customers, and 
increase social shares thus the role of experiential design is only bound to grow.

Reference:

https://www.re-thinkingthefuture.com/designing-for-typologies/a2368-the-rising-need-for-experiential-spaces-in-todays-design-scenario/
https://www.terramai.com/blog/experiential-design-interior-spaces
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