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Can you remember the last time you used your bank card to pay for your 
oat-milk cortado or withdraw 50$ for that cash-only restaurant? If you are 
a sighted person like me, you probably don’t, because that transaction 
was so automatic, and so embedded in our daily routines, that we don’t 
even have to think twice about it. For sight-impaired people, the process 
isn’t that seamless. Around 1 billion people worldwide have moderate 
or severe vision impairments. Of those people, 49 million are blind. For 
these individuals, figuring out which bank card to use—and how to use 
it—can be a real struggle.

A simple change makes this new 
Mastercard easier to use for blind and 
sight-impaired people

“For these individuals, figuring out which bank card to use—
and how to use it—can be a real struggle.”
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Mastercard announced a new design that helps sight-impaired people 
orient their bank card and quickly determine whether they are using 
a credit card, a debit card, or a prepaid card, all thanks to one simple 
design element. The so-called Touch Cards feature one of three different 
notches on the shorter end of the card: a round indentation for credit 
cards, a square indentation for debit cards, and a triangular indentation 
for prepaid cards. It may look inconsequential, but it marks an important 
step in the company’s quest for inclusivity. Simple solutions are 
sometimes the best solution. Overdesign and over thinking a problem 
can most times lead to an overly designed and expensive product.

Now, Mastercard is making an equally simple proposition: 
Put a notch on the side of the card and allow those with sight 
impairments to gain more financial independence.

Source: Fast Company
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After studying Architecture at the Architectural Association School 
of Architecture, Mackintosh School of Architecture and Edinburgh 
University, Robyn Grant and Arslan Arkalayev founded their design studio 
Two-Fold while working on a Soho flagship store for burgeoning British 
brand Cole Buxton during lockdown. Resembling a conveyor belt sushi 
restaurant, the Memory Bar serves up scent through fragrance, food and 
beverages.

When asked how envision the 
future of hospitality-infused retail, 
the answer was simple: More 
seamless. 
“At present, hospitality additions to 
retail outlets simply act as a third 
space – placed, rather than truly 
embedded, within a store concept. 
We wish to integrate hospitality 
with retail more fluidly and show 
the power both typologies can 
have together – engaging the 
senses and blending experiences 
by adding a layer to the product 
story.”

“Consumers can thus 
experience scent in all its 
forms, create new memories 
or reminisce while testing 
notes since scent, emotion 
and memory are heavily 
intertwined.”

IN WHAT WAYS CAN PERFUME RETAIL 
BECOME MORE EXPERIENTIAL?
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Visitors take a seat at the bar, which resembles a conveyor belt sushi 
restaurant. Right in the middle is a central distillation hub that works 
throughout the day to create various notes with which the on-site staff 
creates essential oils and aromas used to produce both fragrances and 
food and beverages. Bartenders and pastry chefs work alongside the 
distillers to create drinks as well as small, sweet and savoury dishes.

Customers can use this experience as a tool to choose their mix of notes, 
which will then be bottled live on site for them. While some notes will 
be simple distillations such as ‘Rose’ and ‘Cedar Wood’, the bar will also 
explore more nuanced expressions of scents such as ‘Winter’ or ‘Calm’. 
Integrated tables can be pulled out from the bar. These tables are 
complete with cutlery, individual fragrance testers, a pencil and a ‘menu’ 
to guide consumers through the experience. Customers can cross off 
notes they have tried and tasted, combining their favourites to create a 
bespoke scent.

Source: Frame Magazine
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1. Feed your brain

Your brain makes up only a tiny 
proportion of your total body weight, 
but it uses up a quarter of everything 
you eat. If you want enhanced neural 
pathways, you’ll need an enhanced 
diet. According to Ramsden, that 
means grabbing snacks like walnuts, 
blueberries, and avocado during the 
day. Vitamin D and magnesium are 
top priorities if you want to promote 
neuroplasticity.

2. Expand your vocabulary

Try to learn one new word every day. According to experts, this simple act 
will spark a multitude of new neural pathways, both visual and auditory. 
(Give it a few months and it’ll make you unstoppable at Scrabble too).

3. Use the “wrong” hand

Non-dominant hand exercises are excellent for forming new neural 
pathways, as well as strengthening the connectivity between existing 
neurons. For instance, if you’re right-handed, try brushing your teeth with 
your left hand – and then try it while balancing on one leg for a double 
neuroplasticity bonus.

5 easy exercises to train your brain to be 
more productive
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4. Learn to juggle

Juggling is frequently cited as an excellent means for improving 
neuroplasticity. Keep a small set of balls in your work drawer for a brain 
boost whenever you have a few spare seconds between tasks. The better 
you get, the bigger the benefits.

5. Be mindful, as a team

Chinichian says that one of the best things you can do to promote 
neuroplasticity in a work force is to incorporate regular group meditation. 
There are multiple online options available to get you started, like this 
and this. Not only does it help with the positive brain rewiring process 
(while expanding several useful parts of the brain), it also results in team 
members reacting to problems with an increased sense of calm, passion, 
and awareness. Neuroplasticity at its finest.

Source: Fast Company
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